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Serengeti 

The World Heritage Brand 
Reflects the wealth & diversity 
of ǘƘŜ 9ŀǊǘƘΩǎ ŎǳƭǘǳǊŀƭ & natural heritage 
 



Gondwana Rainforests of Australia 

The World Heritage Brand 
Sites selected as WH are considered  
to be the best examples of this  
cultural & natural heritage  
 
 



   Grand Canyon 

There are only 1007 WHS worldwide  
 

Only 228 WHS are natural sites or mixed sites 
 

Amongst 90 State Parties to the WHC  

The World Heritage Brand 



Great Barrier Reef  

The World Heritage Brand 
These sites are so exceptional  
that they belong to all humanity 
 


